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upcoming debut album.

At Cherokee, George Tutko and
Jim Cregan handled production du-
ties for the next Quire Boys album
on EMI

NASHVILLE

THE GOLDENS WERE in at the
Music Mill working on tracks, vo-
cals, and mixes with producer
Blake Chancey. Joe Scaife and
Mike McCarthy engineered. Bar-
bara Mandrell was in with produc-
er Tom Collins working on vocals
for a Capitol project. Ben Harris
and George Clinton engineered.
Marlow Tackett worked on cuts
with producer Bud McGuire. Jim
Cotton and Paul Goldberg engi-
neered.

Dick Curless was in at the Tillis
Studio putting down tracks for his
new album “Close Up,” scheduled
for October release on the Allagash
label. Curless co-produced with
W.R. Boynton. In addition to origi-
nal cuts, Curless included such clas-
sics as Ferlin Husky’s “Gone,”
Spade Cooley’s “Shame On You,”
Bob Wills’ “Spanish Fandango,”
and Jimmie Rodgers’ “Mississippi
River Blues.” Sam Weedman engi-
neered, with Kurt Carlson as asso-
ciate producer.

Clyde Brooks and Michael
Spriggs cut tracks on Regina Brid-
well at Martin Recording. Rocky

Schnaars engineered.

OTHER CITIES

JOE ELY WAS IN AT THE Fire |

Station, San Marcos, Texas, mixing
his latest live album. Bo-Dock, Just
the Boyz, Ed Gamblin, and North-
ern Lobo (all three North American
Indian bands), along with the Sir
Douglas Quintet recorded a compi-
lation album titled “Flow Like A
River” to benefit native American
Indian youth. And, Steve Mendell
worked on a number of projects for
Tomato Records, including mixing
and overdubs for Jerry Lee Lewis,

mixing for Fats Domino, and track- |

ing with Townes Van Zandt.

Stevie Ray Vaughan cut his re-
cent Epic/CBS album at Kiva Re-
cording, Memphis. Jim Gaines pro-
duced, assisted by Kiva’s staff engi-
neers. MCA/Gold Dust act the
Zippers overdubbed and mixed a de-
but project with producer Freddie
Salem. Greg Archilla engineered.
Gaines continued work on a
CBS/Scotti Bros. solo album by
Jimi Jamison, lead vocalist of Sur-
vivor.

All material for the Audio Track

column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W.,, Nashville, Tenn.
37203.

A BILLBOARD SPOTLIGHT

In 1989 the dassical music industry has been confronted by a growing and rapidly
changing market. BILLBOARD'S annual spotlight on classical music will detail these
dynamic qua ities and report on what factors will influence the industry. in the future.

V¥ CROSSQOVER and how it has resulted in new larger audiences

V CD VIDEO & LASERDISKS — can it be a catalyst for
further growt1?

V¥ RETAILING and how America’s largest chains are turning problems
into profits

As well as BILLBOARD’S comprehensive coverage of the STARS,
LABELS, and RADIO STATIONS who are keeping classical music
alive and thriving! ¢ _
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Professional Audio
Opportunities

Bring your audio and management expertise to a leader in the
field of digital and analog recording systems. The Professional
Audio Division of Sony Communications Products Companyv
has challenging management opportunities available.

National
Sales Manager

We seek a dynamic sales management professional to further
our growth and expansion. You’ll be responsible for
motivating and developing a team of salespeople. maintaining
good relationships with our dealer network and customers. in-
terfacing with SONY management and otherwise leading our
sales efforts. The ideal candidate will have a proven profes-
sional audio sales management background and a thorough ; -

understanding of analog and digital technologies. SR 1

Manager,
Product Management

We seek a talented professional to manage our professional
audio product planning, introduction and market develop-
ment activities. You and your team of product managers will
be responsible for communicating with both domestic and
foreign factory design departments on existing product design
issues and on strategizing new products. A combination of 5+
years of management and technical experience in audio
design and/or product management required. a BSEE a plus.

Both positions are based in TEANECK, NEW JERSEY. SONY - # @
offers a competitive salary and comprehensive benefits

package. For confidential consideration, send your resume. in

dicating position desired, salary history and requirements to:

HUMAN RESOURCIES/DEPT PAM. SONY COMMUNICA-

‘TIONS PRODUCTS COMPANY. 1600 QUEEN ANNE ROAD.

TEANECK, NEW JERSEY 07666.

We are proud to be an EEO/AA employer M/F/11/V. Also.
we maintain a drug free workplace and perform
pre-employment substance abuse testing.

SONY.
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Call now for ad details and be part of this issue

NEW YORK Norm Berkowitz (212) 536-5016, Jim Beloff

(212) 536-5026, Ken Karp (212) 536 5017; LOS ANGELES
Christine Matuchek (213) 273-7040; LONDON Tony Evans
441-439-9411 EUROPE Wolfgang Spahr 011-49-40-480-2395
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